
The Robots 
are Coming—
Don’t be 
Afraid!  
Daniel Sieberg, B.F.A., M.J. (technology)
X-Googler, startup founder/co-founder, former science and technology 
journalist for CBS News, CNN, ABC News and author “The Digital Diet”

















http://www.youtube.com/watch?v=_sBBaNYex3E


http://www.youtube.com/watch?v=dKjCWfuvYxQ


http://www.youtube.com/watch?v=nlJUOn3O1Ew








The Turing Test



Why is A.I. more possible today?

Three primary reasons:

1. Computer processing power 

2. Bigger datasets

3. The internet

Fun fact:

Humankind now produces in two days the same amount of data it 
took us from the dawn of civilization until 2003 to create.



ML, NLP, AGI - what does it all mean?

Algorithms that can adapt based on objectives and goals (machine learning).

The layers of algorithms are often called neural networks due to their similarity to the human brain.

Training algorithms requires datasets, weighting of variables and conditions and rewiring on the other side.

Natural language processing - how we interact with smart home devices, self-driving cars, appliances, etc.















http://www.youtube.com/watch?v=gWxRLA2BWkw


http://www.youtube.com/watch?v=Xl5fXp0uDEE








Computers are now better at “seeing”
● For example feeding an algorithm images of cats to better 

understand what a cat is - something that can be accomplished 
by a three-year-old human. The fallacy of A.I. is that it means a 
computer capable of all knowledge and understanding (often 
called artificial general intelligence or A.G.I.) whereas it’s more 
often about niche or specific areas of knowledge called “deep 
learning.”

● One challenge within this idea is to ensure learning algorithms 
aren’t distracted or confused by additional images or unexpected 
results.

● Other pitfalls include inherent biases, mutated algorithms and 
“black box” processes within the conclusions of neural 
networks.

● Ethics, privacy and access to A.I. will present challenges to 
organizations, governments and private entities for the 
foreseeable future.









Waymo - way beyond where it started
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Portrait of Edmond 
Belamy, 2018, 

created by GAN 
(Generative 
Adversarial 

Network), which 
sold for through 

Christie’s for  
$425,000.



http://www.youtube.com/watch?v=lcGYEXJqun8


http://www.youtube.com/watch?v=LSHZ_b05W7o


Real-world applications - distribution



Distribution advantages
Better customer service: Artificial intelligence and machine learning will allow 

wholesale distributors to anticipate and intuit future customer needs based upon 

past/present activity.  

Reduced costs: In addition to always having enough product to meet customer 

demand, fluctuations in demand can be better anticipated. This information will inform 

purchasing decisions for higher accuracy than ever before. This in turn will reduce 

overages and inventory surpluses that can cause a high number of “unsaleable” and 

wasted expenditures on these products.

Predictive maintenance: Sensors on key equipment and processes within factories and 

warehouses that are plugged into the IoT will allow components to be serviced and 

replaced before they become a problem. Remotely installed commerce assets such as 

vending machines, refrigerators and coolers can also be accurately monitored. This 

increases uptime and further enhances customer service.



6 Ways in which AI can Revolutionize 
Supply Chain Management and Logistics
1. AI allows greater contextual intelligence which provides the knowledge needed to reduce operations costs and 
inventory, and respond to clients quicker

The adoption of machine learning and other AI technologies provides new insights into a wide range of aspects, including 
logistics and warehouse management, collaboration, and supply chain management.

2. AI provides insights into enhancing supply chain management productivity

AI can provide an unmatched analysis of supply chain management performance, which, in turn, helps to 
determine new factors affecting that performance.

3. AI is capable of analyzing enormous volumes of data, thus enhancing demand forecasting accuracy

Any logistics or supply chain professional will tell you that it is one heck of a challenging job, riddled with 
uncertainty, with everything in flux. Before AI, earlier technologies couldn’t deliver value because they didn’t take 
into account this wide variety of factors such as consumer attributes on the demand side.



4. AI can improve supplier selection and increase the effectiveness of supplier relationship management

AI can analyze supplier-related data such as on-time in-full delivery performance, audits, evaluations, and credit 
scoring and provide information to use for future decisions regarding certain suppliers. As the result, a company can 
make better supplier decisions and improve its customer service.

5. AI-Enhanced Customer Experience

AI changes relationships between logistics providers and customers by personalizing them. A great example of a 
personalized customer experience is DHL Parcel’s cooperation with Amazon. The delivery company offered a 
voice-based service to track parcels and get shipment information using Amazon’s Alexa-powered Echo.

6. AI Improves Production Planning and Factory Scheduling

Before technology such as machine learning, companies didn’t have sophisticated tools to enhance production planning 
and factory scheduling accuracy. With the arrival of AI, they can now do that because the technology enables them to 
analyze a wide range of constraints and optimize for them.

6 Ways in which AI can Revolutionize 
Supply Chain Management and Logistics

https://www.google.com/search?q=DHL+Amazon+Alexa






ML/A.I. implementation strategies

1. Hire/retain data scientists or other 
experts to understand how cognitive 
technologies can better enable your 
business and processes

2. Create a portfolio of projects and 
identify the opportunities
(e.g. bottlenecks in the flow of 
information, scaling challenges, etc.)

3. Implement pilot projects to crawl, 
walk, run with A.I. technologies - and 
consider the sociological implications



Conclusions
1. Artificial general intelligence or A.G.I. is still a long ways off - 

if ever.

2. Conscious computing or conscious code isn’t necessarily the 
goal - all technology is human.

3. The “why” behind any creation, decision or conclusion is still 
innately human and based on human needs, experiences and 
values. Why ask why?

4. Algorithms can learn, remember and recall faster than humans - 
but only within specific parameters, rationale and subjects.

5. Emotions are increasingly a source of fascination of for A.I. 
experts looking to replicate the human condition.
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